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Finding #1: For many Boomer

women, being overweight is a new How long have you felt overweight

condition.
e While 86% of respondents My whole life
reported feeling overweight, Since having children

almost half of those (46%) said

that they have felt overweight Most of my adult life H
only since menopause. Since menopause m
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Do you think food marketers offer & help
you understand the right foods to eat?
 They've gotten better, but Finding #2: Food companies aren’t
still need to be easier to h : ; ;
elping Boomers manage their weight.
6% understand/rely on pihg 8 8
() 0, .

38% No, they just seem more e Only 6% behevg that fo_od .
interested in getting me to marketers provide the information
buy more food they need in a useful way.

H Yes, they provide the
information I need in a
useful way
Finding #3: They're online but don’t Researching health information online
trust blogs. 100%
. . 80%
e [research health information 60°/:
online (99%) 40%
e [ trustblogs for health information 20%
(23%) 0%
e Idont fee.l there is.a reliable Regularly I trust blogs for | don't feel there is a
source of information for me health information  reliable souce of
(10%) information

For more information on the boomer woman and health, request a copy of Vibrant Nation: What Boomer Women 50+ Know, Think, Do and
Buy by emailing us at info@vibrantnation.com. This is the first book of its kind to dive into the behavior and needs of the 50+ woman and
determine the best opportunities for marketers. Contact us to get more information or schedule a meeting with the author.




