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Boomer Women 50+ & Fashion
A briefer on behavior and needs of the 50+ woman brought to you by Vibwgiionmcom

Finding #1: Almost 2/3 of Boomer

Women are purchasing apparel Do you buy your clothes online?
online.
60%
e 13% purchase ONLY online 40%
because they do not like the 0
service they receive in 20% .
department stores, boutiques or
other clothing stores. 0% -—
Occasionally No, I buyin Yes, most of the
stores only time
How often do you shop for clothing? Finding #2: Boomer Women are active

shoppers who aren’t driven by sales

L
During major sales |- and promotions.
= p
Seasonally % e 47% report they buy clothes

When | need something | “whenever [ am in the mood.”
. e 15% shop seasonally.

When I am in the mood | e 11% shop only during major sales

periods.
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Finding #3: Boomer Women don’t When shopping for clothing what is the most

shop as a hobby; they buy the clothes important factor for you?

they want, when they want.
Name brands

e Their purchase decisions are
driven by how the clothing .
looks on (59%). Price

e They aren’t driven by price How it feels/comfort level
(8%). How it looks on

Ease of care

For more information on the boomer woman and fashion, request a copy of Vibrant Nation: What Boomer Women 50+ Know, Think, Do and
Buy by emailing us at info@vibrantnation.com. This is the first book of its kind to dive into the behavior and needs of the 50+ woman and
determine the best opportunities for marketers. Contact us to get more information or schedule a meeting with the author.
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