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About VibrantNation.com

VibrantNation.com is the leading online community
for women 50+:

* Driven by the desire of women to connect with other
women at a new and different lifestage

We launched the site based on research but then our
real learning began, offering multiples examples of:

 How and why women 50+ form communities online

* How you can engage that community tor your brand
or business

What women 50+ know



What Research Taught Us

Vibrant Women 50+:

 Feel a combined sense of opportunity and
frustration about the next 20 years of their lives:

* They have new energy and resources to focus
on themselves, but

* Aging is not fun, and
» They feel invisible in the marketplace

* As a result, their connections with other “women
like them” provide the support, energy and
Information essential to living the life they want

What women 50+ know



Watching A Community Shape Itself
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Watching A Community Shape Itself

receive our weekly newsletter
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haome

member login

Join Now
not a member? It's free!

Plantar Fasciitis Treatment: 5 Quick Fixes

for Immediate Foot Pain Relief
Reliable information about heel-of-foot pain that's
absolutely free, advice for immediate relief as well as
plantar exercises and tools like night splints,

click here to download
your FREE report how

I about us @ fashion & beauty

health & fithess @ love & sex | other topics | family & relationships @ work & money

store

my account

Free Reports
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how b survive & divorce aftor 27 yoears of
£ marriage
1= pocted 120208 /2008, (6 50FW
Pam

after him baing & gobd fhuiband,good father and
good lover, | was co-dependent on him
emotionally and for me & very bard mow Lhat 'm

nlane,

responzes (236)

a Majurinsighl soid be Rose 12778008, 110940
Yious have some grieving and ELLng go sork ahead of you. |F thene are children involmed, Lhey
Majorbmd nead af mach atténtion and itab@ity as you can afford te give tham, Sumound youriell with

farnily and friends who con lsten and et you grieve, Be very business llke with financisl
changes and plan for your cam best inberpsts with out pmotional hare ciouding your
judgement. If you are the dumpes, rather than the dumper, you are just starting to figure
out what happened, so give yourself time to discover what it is you need to lpam from this,
Drr't start dating until you are emotkonally in o heslthier place. Get volved in o faith
community, teek counteling. choose 1o Hve in & envirenment that i healing for you. Dan't
drink or drug to numb the paln, See your doctor and a tharapist. W you find yourself getting
clinkcally deprissod, You will msied Lo bzarm Lo be happy and singhe again, it takes time, but
yau will make it AN the best to you,

' love repodt  fhaa regly to thid comment

3 Faw vaid o Boaa 1270007008, 090308

Thanks Major insig, for your advice, I'm the dumpee in this case, and thanks God my children

Rosa are grownth up, so they leave their life and | let them because this is my problem, | done
almost everything that you mencioned on your respond, but | think is good to know people
that had been thru the same situation, that way | can see that will be a light at the end on
the tunnel, )

Rosa

¥ iove repart

share reply to this comment

How the Community Shapes Itself
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browse content 5 Jeans brands that fit our figures now

N bt Posted on Thursday, March 02, 2011 by Dignne Morris

After 50, our jeans can't be too low below the belly button and they
shouldn’t be too tight. Straight, well-tailored styles and sturdy fabrics
seem to work best.

postcards Lo our
younger selves

our blog circle

lgve it! Hsts

live it! lists

wiornen 90+ know
this

The middle area of our bodies seems to have changed a bit so0 we can't buy
just any brands, They can't be too low below the belly button and not too

tight but still cut straight, tailored well with good sturdy fabric,
see all posts
wiork & maney We researched them at Bestiftertd com and decided that these three
| brands were our favorites, We liked the dark blue denim and the white

fashion & beaut
aeren ! jeans the best, Try on several brands to see what's best for you,

farmily &
relationships
love & sex 1. Cambig

health & fitness The "Sharon" version is a little bit mare forgiving than the others,
- "Mora" comes in several lightly different leg widths and lengths, and
they're a little maore fitted,

technology &
internet

spiritualit
E . . Mot Your Daughter’s Jeans

home & garden Cut just a little bit looser, comfortable.

giving back
going green
fuid B drk . Miraclebody Jeans

= d They claim you "Look 10 ks lighter in 10 Second" Mot sure about

e T that, but since they are cut looser you might take a smaller size and t:‘:ﬂ’::::ﬂ‘;;::'fflgr:x:‘;s




Qerober 2010
Boomer Women 50+ & Personal Finance

A brgfer on behaviar ond needs of the 50+ woman browght to you by HDHHE
in partnership with Holly Buchanan, ewner of Burhanan Marketing, 10M.com

LLC and co-quthor of The feocer Mom Myth - Todgy's Female Consumer:
Who Fhe Begly [r, Wiy She Beally Buvs

Yo must control
Finding #1: In contrast to their upbringing, 'm_“u alyaurawn
Beomer Women now feel they must take control
of their financial well being. W & rcan will take care of you
financially bl
«  While almoest half said they were raised ta
belisve a man weuld taks care of them SE¥ am
finansially, anly 3% believe that now,
= 97% say they have to take conirel of their EES
owm finaneial fumra
Raised to believe  Believe now
Having maney allows you ta:
Taka cara of yoursall —— ml Finding #2: For most Boomer Women,
Mot hae 10 raly on athars | ee— |7y financial  security  means  financial
Prapars for the Tuters 14% independence. They do not want to have to
Achisws lnaeial inda gardinze 145 depend on others as they aga.
Flan Tor yoar Pulure 10% .
S responsie = » 7% chose answers describing ﬁ
Prowide for your Tamiy a5 'I- fI}I.'IﬂlEiI'B'I'l'Ilﬁ]I &
Prosect your family 55, . Dul_? 17% cf 3 ihi
Kaup o o N caring for others,

Finding #3: The key emotions that Boomer
Women feal abowt their financial future ars

fear and uncertainty.
What | feel foer
»  52% used terms like Tear” 'scaved, or abaut my o unerbainty
‘ammaty) financial uture
« Only 10% expressed calm or secarity W scaiy
about their Enancial futire.

For more information on the boomer woman and finances, request & copy of Fibmmt Nation: What Boomer Women 50+ Know,
Think Do end Buy by emailing us at info@vbrantmation.cop, Thes ts the first book of its kand to dive into the behavior and
needs af the 30+ woman and deternone the best opportunites for marketers, Comtactus 1o get more information or schedule &




How Marketers Can Leverage the

Community that Built Itself

* Learn

* Engage
« Activate
* Inform
» Sell

Vibﬁﬂiionﬁcum
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Learn

Vlbﬁ}ailﬂn,cnm case study

What women 50+ know

Finally, a skin care
company is listening

StriVectin Spokesperson Survey

Client Goal: Evaluate the responses of 500 Vibrant
Women to different spokesperson
options, including men, women in a
variety of age ranges

Results:

e VN generated 500 responses with a
significant majority which led StriVectin to -
select a 50+ Female Skincare Expert as # Who would you trust
Spokesperson \ £ with your skin care?

= Multiple site postings generated over
5,290,000 impressions.

Vilwant Rslion Facans mwmmmjw 3 10 Choose
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Diadkion:
! lﬂnuﬂﬂ'm case Study Fresca drinkers are a curious sort.

What women 50.+ kﬂﬂw Help us get to know you better...

Fresca® Survey

Client Goal: Encourage women 45+ to re-engage a0y v v s
with Fresca via an online survey on soft-drink FRESCATING % | Woanvea e ot i vou b Frca?
habits. e | Qomemeeise

d nars Feeaca
4 dashes Blood crandd hilkérs

-
R - Haow ofien do you drink soft drinks?

Results: vt RS |
e Over 50,000 women clicked through to the o el B
Gamish whh sivar af tima Do know Lhial Fresca has O caloses and O calleine?
Fresca survey. O ke
« Over 8,500 of them completed the 9-question 3 Vo i o o i
survey, providing valuable insights for the P
brand. !
» Click-through rates from VN were 5x greater
than other sites where the ad appeared. -
”'bﬁ’ﬂi' _
ION.com
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Activate

Vlbﬁaiion.}nﬂl case study

What women 50+ know

AARP/GSD&M/IDEACITY

Client Goal: Promote respect for AARP as an_
authority on healthcare reform issues to
the VN audience: influential women 45+

Results:

e Delivered nearly 300,000 impressions from
AARP ads on site and in newsletters

e Launched 23 conversations and 6 blogs related
to the topic



Inform

Vlbﬁaiion}mm case study

What women 50+ know

Wyeth/Edelman REVEAL Study

Client Goal: Develop social media campaign

to promote awareness for
Wyeth-sponsored REVEAL study

Results:

6 conversations on VN

Engaged members over 10,000 times in
study-related content

Feel free to ask any Dr. Kingsberg any q
about your sexual health. Nothing is off
you'd like to have your question postet
anonymoushy, you may email it to
info@vibrantnation.com and we'll post i




vID ﬁ}aiion}:gm case study

What women 50+ know

Authenticity Travel

Client Goal: Promote ATA’s AuthentiCity

educational travel opportunities to
Vibrant Nation readers and users.

Results:
* Delivered custom promotional
content to VN audience.

VN email and ads generated click-
through rates higher than any other

site/partner.
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For More Info

Stephen Reily

stephen@yvibrantnation.com

Vibrant Nation
What Boomer Women 50+ : :
Know, Think, Do & Buy twitter.com/VibrantBoomers

STEPHEM REILY AND CAROL ORSBORN, PH.D.
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